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A Changing World Market 
 



Reflecting a changing world 



1.There are lots of people in the 
world 

2.More people can afford to buy 
better food 

3.People who can already afford to 
buy food are looking for healthier 
options 

4.People think peanuts are great 



50% of the world’s population in yellow, 50% in black 





Global Extreme Poverty  
1990: 37.1% of the world’s population  

1999: 29%  
2012: 12.8%  
2015: 9.6%  







Global Trends 

Affecting Peanuts  



1. Natural, Nutritious and Fresh 
2. Specialty waters (no sugar, no additives) 
3. Back to the land; Farm to table and stories 

about where food was produced 
4. Authentic experiences around food 
 

2017 International  

Food and Beverage Exhibition in Europe 

Euromonitor International 

 

Key Trends 



How Consumers Eat 

1. Fragmentation of Meals 
2. From Home to Restaurant to On-the-go 
3. Eating at home needs to be quick 
4. Eating alone, at home or in restaurants 



95% 

Agree Peanuts & Peanut 
Butter Are 

Healthy/Nutritious  

99% 

Eats Peanuts 

86% 

Eats peanuts weekly or 
more 

Chinese Consumers Love Peanuts 

Erickson research, for APC 2016 



Canadian Consumers Love Peanuts 

69% 

51% 

50% 

35% 

34% 

23% 

1% 

Like the taste

Easy to eat anywhere

Good source of protein

Healthy

Affordable

Satisfies hunger

Other



Mexican Consumers Love Peanuts 

16% 

82% 

I like peanuts very
much

I like peanuts
somewhat

I neither like nor
dislike peanuts

I don't like peanuts
very much

I don’t like peanuts 
at all 
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Global Peanut Kernel Export Markets Grew As China’s 
Exports Declined 

mt 



China’s Changing Peanut Exports and Imports 
 Since 2000, China’s peanut consumption has increased 26%, while its production has increased 

only 18%, according to USDA forecasts. 



Introducing New Customers to U.S. Peanuts 











Exports to Date 
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Exports to Date 
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Total 2015 Crop 3,005,667* 
 

Total Domestic 
Edible Use  
(12 months ending 
July 31) 
 

2,394,485 FS Tons 64% 

Total Domestic 
Crushing Use  
(12 months ending 
July 31) 
 

 381,504 FS Tons 10% 
 

Exports  
(12 months ending 
December 31) 
 

970,986 FS Tons 26% 



Thank You! 


