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The Role of Grower Dollars 



National Peanut 
Board 
 

• America’s more than 7,000 
peanut farming families. 

• Peanut farmers serve on 
our board and guide the 
program – from setting 
budget to overseeing all 
program activities. 

• We increase demand for 
peanuts through 
marketing, advertising and 
public relations. 

• We fund production 
research – more than $20 
million since 2000 – to 
help make growing 
peanuts more profitable. 



Southern Peanut 
Growers 
 

• Representing peanut 
farmers in Georgia, 
Alabama, Florida and 
Mississippi. 

• Established in 1980, SPG 
promotes peanuts and 
peanut butter to 
consumers at home and 
in foodservice as well as 
media and health 
influencers. 

• Board made up of 11 
farmers from the four 
states. 



Georgia Peanut 
Commission 
 

• Representing Georgia’s 
3,500 peanut farmers to 
conduct promotion, 
research and education 
initiatives. 

• Best known in the State 
House for its little red 
bags of Georgia peanuts. 

• Board made up of five 
elected farmers. 

• Peanuts are a $2 billion 
industry in Georgia. 



Alabama Peanut 
Producers  
 

• Turning Resources into 
Results since 1958 

• Committed to 
representing the interests 
of growers through 
promotions, research and 
educational programs. 

• The Association is 
voluntarily funded by 
peanut growers and its 
program is directed by a 
board of 15 growers. 



Florida Peanut 
Producers  
 

• Representing Florida’s 
1,500 peanut farmers. 

• Responsible for 
promotion of peanuts, 
production research and 
educational programs. 

• The Association has a 
board of 9 farmers. 



Mississippi Peanut 
Growers  
 

• The Mississippi Peanut 
Growers Association is 
organized and operated 
to enhance the 
production, marketing, 
distribution, and 
utilization of peanuts. 

• The Association is 
managed by a board of 7 
farmers. 



The Peanut Institute 
 

• Formed by the American 
Peanut Shellers 
Association nearly 20 
years ago. 

• Supports nutrition 
research and develops 
educational programs to 
encourage healthy 
lifestyles which include 
peanuts and peanut 
butter. 



A New Brand Platform for the Entire Industry 





Advertising 



National Peanut Board New National Advertising Campaign 
Launched Spring 2014. 



National Peanut Board New National Advertising 
Campaign Launched Spring 2014. 



NYC Transit Ads debuted in April, 2014 with more than 
300 million impressions. 



GPC – Radio Commercials 



Consumer Promotions 



APPA and the Planters Nut Mobile 



APPA – Dream Big at National Peanut 
Festival 



FPPA at Disney’s Epcot International Flower & Garden Festival 



FPPA at Florida State Fair 



FPPA – Field Tours 



GPC – Ragan Race Car 



GPC – Sunbelt Expo 



Southern Women’s Show – Savannah, Ga. 



SWS – Jacksonville, Fla. And Birmingham, Ala. 





SPG – Let’s Get Social! 



Let’s Get Social! 



NPB - Rise and Shine with Peanut Butter 

We generated Facebook buzz 

and reminded followers that 

chocolate peanut butter 

offers more nutritional value 

than the top hazelnut spread.  

“Dark Chocolate is one of my faves 

and with peanuts - now were 

talking! I'd put it on a crust as the 

sauce for a dessert pizza - then 

add to it peanuts, white and milk 

chocolate chips, and marshmallows 

and bake till toasty! YUM!” 

Facebook Comment: 



NPB - New Perfectly Powerful Breakfast Recipes 

New breakfast recipes featured in 

social media, NPB website and 

used to pitch media awesome new 

peanut recipe ideas!  



Foodservice Promotions 



NPB - Peanut Food Trade Media Coverage 

 



Restaurant/Foodservice Outreach 

Through strategic partnerships with 

the Culinary Institute of America 

and chain restaurant operators, 

NPB is working to get more peanuts 

on more menus. 

Since 2007, Peanut 

Mentions Have More Than 

Doubled on U.S. Menus, 

Outpacing Almonds 



Peanut Tomato Pesto 

Sponsored Break at National Restaurant Assoc. 

New Simply to Go Menu Items at Sodexho 

Noodles & Company – March, National Peanut Month 



Health & Nutrition 







APPA 
March of Dimes 
March for Babies 



Mississippi Walk 
for Diabetes 



Speaking of Women’s Health 





Peanut Butter for 
the Hungry 

Peanut Proud 





Reputation Management 



  Keeping Peanuts and Peanut Butter in Schools 

NPB works with public and private schools to develop 

relationships, provide support  and prevent 

unnecessary bans 

 

Partnered with SNF for Food Allergy 

Management webinar to reach 

school nutrition professionals and 

decision makers 

• More than 500 registered 

• Three hundred logged in live 

and nearly 100 have viewed via 

archive 



  Keeping Peanuts and Peanut Butter in Schools 

NPB works with public and private schools to develop 

relationships, provide support  and prevent 

unnecessary bans 

 

Recent response from one of dozens of school districts 

contacted by NPB this year: 
 
Hello, Ms. Collins...Thank you, very much, for your thoughtful 
response to our attempt to better understand this issue and how 
schools may best move forward while protecting the safety of all 
of our students...We are in the mode of studying, carefully, the 
best way to develop a long-term policy...We may call on you for 
clarification... 
Tom Whitworth 
Headmaster 
The Darlington School, Georgia 
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